Credit Unions “Invest in America”
Few could predict the severity of the economic downturn that hit the U.S. the second half of 2008. The national housing meltdown had a trickle-down effect, pushing the U.S. economy into a recession and freezing credit. Michigan was hit hard by the housing problems which then moved to the domestic automakers in Detroit. With tight credit, new automobiles were not selling. Credit unions stepped up and developed “Invest in America” to let consumers know they had credit available, more than $80 billion nationwide, and that buying a domestic auto would help Detroit and many communities across the country.


     “Invest in America,” developed by CUcorp, a marketing company based in Livonia which provides credit union advertising services and technology solutions, partners more than 1,900 credit unions nationwide with domestic automakers to offer credit union discounts on new GM and Chrysler vehicles. The program has generated 180,000 in sales and an average of three thousand unique visits per day to www.lovemycreditunion.org since January. The Web site houses all of the information on the unique programs offered by GM and Chrysler, as well as the Ford leasing program in select markets. This program is an example of how credit unions offer real solutions to help people, their members, their community, and the economy.

       “The economy is showing some signs of improving, and ‘Invest in America’ has been able to bridge the gap for the domestic automakers,” said MCUL/CUcorp President/CEO David Adams. “It’s helping consumers understand that there are trusted and secure financial institutions during this time of economic uncertainty that are ready to lend, while at the same time giving a badly needed boost to the domestic auto industry that is seeing its share of high-profile struggles.” 

      The “Invest in America” program has seen major media coverage from the Wall Street Journal, Washington Post, Forbes and CNNMoney.com, to name a few. Steven Landry, Chrysler executive vice president of North American Sales remarked early that “Invest in America” provided “a significant sales lift” and that “financing is a critical concern right now, and the program provides considerable value to our customers and the economy.”


     Many of Michigan’s credit unions have seen significant sales of their own. In the first half of 2009, Michigan’s credit unions have generated ten percent growth in new auto loans which is a six-percent increase from the time the economic crisis hit in the fall of ’08. Historically, credit unions have lower auto-loan rates than other financial institutions. Right now, rates are 1.29% lower on a 60 month new auto loan at a credit union than a bank.

      In the fall and winter of 2009, “Invest in America” is planning to branch out to more U.S.-based companies to offer member benefits on everyday products. America’s credit unions are committed to promoting “Invest in America” to support U.S companies, meaning more jobs and a more secure economy.
      To learn more about “Invest in America,” to find a credit union near you, or for more information on credit union partners GroovCar, CUNA Mutual, CUDL, AAA and Sprint Mobile Services, go to www.lovemycreditunion.org.
