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Title: E&A Credit Union- Dave Ramsey Endorsement
Promotional Dates: June 2009- ongoing
Message: E&A Credit Union is a safe and secure financial institution that you can

trust.

Goals/Objectives:

1.

2

Objective- Reinforce the message to members and non-members within the
community that E&A Credit Union is safe and secure.

Objective- Encourage non-members within the community to join the credit
union by highlighting some of the benefits of membership.

Objective- To utilize a well-known figure within the financial world as our
voice talent.

Objective- To secure financial institution exclusivity during the “Dave
Ramsey Show™ on WPHM (we are the only financial institution allowed to
advertise during his show).

Goal- Increase number of members by 2% (640 members) between June 2009
and October 2009.

Target Audience: Members and non-members within St. Clair County.

Market/Competitive Factors:

1.

Declining local economy. The unemployment rate for St. Clair County was
18.7% in August and continues to be well above Michigan’s average.

2. Our community includes several large banks and some community banks.
3. With the downturn of the economy and more and more bank failures on the
rise, people are looking for somewhere safe and secure to keep their money.
Strategy/Promotion:

Our strategy behind the Dave Ramsey endorsement was to utilize someone who is
well known within the financial world. We feel that he is someone that represents the
credit union movement and helps people to make better financial decisions in their
lives. This is a perfect fit with the E&A brand and mission of guiding our members
to a better financial way of life.

‘Dave Ramsey is everywherel Whether it's on radio and television or in books and newspapers,
Dave is spreading his message of debt-free living through all forms of media. Each day, he offers
callers and readers life-changing advice on how to beat debt, build wealth, and change their family
trees forever.” www.daveramsey.com



Channels:
1. Radio- WPHM-AM
Results (June 2009- October 2009)

Total Costs= $4,060 (cost includes WPHM Exclusive Sponsorship of the Dave Ramsey
Show and Talent Fees)

Marketing Goal= Increase number of members by 2% (640 members) between June
2009 and October 2009.

Total number of new members between (06/01/2009-10/31/2009) = 2,152 members

% of Marketing Goal=336%



E&A Credit Union
Special Copy for Dave Ramsey
May, 2009
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Hello folks, Dave Ramsey here and I want to talk to you about your
financial way of life. Does your financial institution care about your
financial way of life? Think about it for a moment--is their goal a better
financial future for you; or them? You should do your banking at a
place that you can trust because you know they care about YOU. And
let me tell you--that place is E and A Credit Union! They are member-
owned, have deep roots in the community and they have one goal in
mind--guiding their members to a better financial way of life. If you’re
not a member, it’s easy to join--I guarantee that you’ll fall in love with
their “people helping people” attitude. Plus, they’ve got excellent
savings options, free checking, and convenient e-services; things you’d
expect from a financial institution you can TRUST. For more
information, or to join E&A Credit Union, stop by a branch or call 800-
356-EACU. You can also visit them on the web at EACU dot org.
Member NCUA, Equal Opportunity Lender.



E&A Credit Union
Special Copy for Dave Ramsey
September, 2009
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Hi folks, Dave Ramsey here, and for the past few months I’ve been
telling you about E and A Credit Union, and how they always put you,
their member, first. Well, has it sunk in at all? Have you become a
member yet? There has never been a better time to join, that’s for sure.
Even in these tough economic times, E and A has remained as safe and
strong as ever, and they are still lending money to those who need it.
They are like a lighthouse in the middle of a stormy ocean, guiding you
to a better financial future. And don’t worry--E and A has all the
convenient services you need, like online banking, online bill pay and e-
statements. Plus, with Shared Branching, you can walk into over 90
credit unions in Michigan and conduct transactions on your E and A
accounts. You can’t beat that! For more information, or to join E&A
Credit Union, stop by a branch or call 800-356-EACU. You can also
visit them on the web at EACU dot org. Member NCUA, Equal
Opportunity Lender.



Dave Ramsey Radio Endorsement

Hello folks, Dave Ramsey here and | want to talk to you about your financial way of life. Does your financial
institution care about your financial way of life? Think about it for a moment--is their goal a better financial
future for you,; or them? You should do your banking at a place that you can trust because you know they
care about YOU. And let me tell you--that place is E and A Credit Union! They are member-owned, have
deep roots in the community and they have one goal in mind--guiding their members to a better financial
way of life. If you’re not a member, it’s easy to join--I guarantee that you'll fall in love with their “people help-
ing people” attitude. Plus, they've got excellent savings options, free checking, and convenient e-services;
things you'd expect from a financial institution you can TRUST. For more information, or to join E&A Credit
Union, stop by a branch or call 800-356-EACU. You can also visit them on the web at EACU dot org. Member
NCUA, Equal Opportunity Lender.
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